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Article Critique 
Article summary
This article covers the human resource process and policies in the army. It highlights a recruitment process which is influenced by NATO and the European Union for all the military personnel. According to the article, the entry of the human resources into the army should take an approach that considers recruitment, the selection, training, development, and employment of not only the military personnel but also the civilians. The research was conducted by doing a comparison of the Romanian army human resource selection process and that of the civilian market.  
The process of human recruitment seeks to follow a number of strategies which are aimed at achieving all the objectives set for human resources. While making the human resources strategies, some of the considerations to be made are decisions of the managers on the relationships of employment and effects of the environment on the organizational resources. Furthermore, the link that exists between the conditions of the organization and the decisions of the management pertaining the human resources should be considered. This is according to the view of some specialists such as Shaw and Miles (Alexandrescu, 2018).
Another important aspect of human resource is the structure of military marketing. In this field, the products are the military services provided. These can be further classified into different groups such as weapons, the nature of services, the purpose of the services to mention just but a few. A third aspect of the military resources selection is the price politics in military marketing. Pricing in the military field is defined as the amount of money that the employees will be paid upon fulfillment of the contractual obligations. The contractual obligations are quantified based on professional competency, loyalty, fairness, risk-taking ability and discipline among others. A fourth aspect of this process is the policies that pertain the recruitment process. The military marketing field does distribution via filling of vacant positions. Moreover, recruitment is done via territories designated for this purpose. Last on this, is the selection procedure involves psychological tests, testing of the physical skills and interviews for evaluation to get good personnel (Alexandrescu, 2018). This selection process helps in the selection of an individual is the best fit for a given job in the organization.
Implications of the results in the article
The results of the research are very vital in the human resource sector. It gives a good criterion that can be adopted by the human resource departments in the different organizations to ensure that quality human resources are incorporated in the organizations. In addition, the criteria used forms good guidelines for equitable resource sharing. Also, it highlights the policies that are essential for guiding the selection process. 
Flaws in the article
Although this article was well designed to serve its purpose, it is not free of flaws. One flaw that is identified in the article is a shallow explanation of some items. For instance, the selection procedures have not been given a comprehensive description of each stage. This can be improved by giving detailed explanations of the various areas of concerns in the article to ensure a better understanding by the readers. 
Result improvements
This study could be made more efficient or more productive by doing a comparison of the selection processes in the different organizations against that of the military. Thereafter, the organization’s performance should be used to measure how efficient the selection process is. In addition, it is very vital to expand the areas of the policies and make it clear for any potential beneficiary from the research.
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